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UNIT–I

1.WhatisE–Commerce?

E-commerce,isalsoknownaselectroniccommerceorinternetcommerce,

referstothebuyingandsellingofgoodsorservicesusingtheinternet,andthe

transferomoneyanddatatoexecutethesetransaction.

2.DefineE–commerce.

“E-Commerce isthebuyingandsellingofgoodsandservices,orthe

transmittingoffundsordata,overanelectronicnetwork,primarilythenetwork.”

3.Whatdoyoumeanbye-business?

E– businessoronlinebusinessmeansbusinesstransactionthattake

placeonlinewiththehelpoftheinternet. Theterm e-businesscameinto

existenceintheyear1996.Sothebuyerandthesellerdon’tmeetpersonally.

4.Whatise–commerceapplications?

E–Commerceapplicationsmeanstheusesofanelectronicmedium for

commercialtransaction,butiscommonlyusedtorefertosellingproductand

servicesovertheinternettoconsumerorotherbusiness.

5.WhatisE-Payment?



Electronicpaymentsystemscompaniesservicethroughanetworkforall

transactions.

6.DeferencebetweenInternetbankingandtraditionalbanking:

Differences Traditionalbanking Internetbanking

Presence Servingthecustomers Serviceareprovided

online

Time Checkingbankbalance,

transferringmoneyfrom

oneaccounttoanother.

Theycanaccesstheir

accountanytimeform

anywhereaslongasthey

haveacomputerwith

internetaccess.

Accessibility Visitbanksonlyduringthe

workingtime.

E-bankingisavailableat

anytimeanditprovides

24hours.

Security Traditionalbankingdoes

notencountere-security

threats.

Onlineisthetempting

targetforhackers.

Financecontrol Customerwhooftentravel

abroadcannotcontrolof

theirfinance.

Customerwhooftentravel

abroadcanhavegrater

controlovertheirfinance.

Contact Customerscanhaveface

tofacecontact.

Customercanhaveonly

electroniccontact.

7.Whatarethefeaturesofonlinebusiness?

 Someofthefeaturesofonlinebusinessareasfollows:



 Itiseasytosetup

 Therearenogeographicalboundaries

 Muchcheaperthantraditionalbusiness

 Thereareflexiblebusiness

 Marketingstrategiescostless

 Onlinebusinessreceivesubsidiesfrom thegovernment

 Thereisnopersonaltouch

 Buyerandsellerdon’tmeet

 Deliveryofproducttaketime

 Thereisatransactionrisk

 Anyonecanbuyanythingfrom anywhereatanytime.

8.WhatarethetypesofE-commerce?

Nowthereareactuallymeanstypesofe-business.Italldependsonwhothe

finalfinalconsumerissomeoftypesofe-consumerareasfollows:

 BusinesstoBusiness(B2B)

 Businesstoconsumer(B2C)

 Consumertoconsumer(C2C)

 Consumertoadministration(C2A)

 Businesstoadministration(B2A).



9. Explainbuyingprocessintraditionalcommerce

 Customeridentifiesaspecificneed

 Searchesforproductsorservicesthatwillsatisfythespecificneed

 Selectsavendor

 Inspectsthegoods

 Negotiatestheprice

 Acceptstobuythegoods

 Makespaymentsthroughcashcreditcard

 Vendordeliverstheproducttothecustomers

 Customersreceivestheproduct.

10.ExplainfunctionofE-Commerce.

There are various functionalareas partlydivided in a sense to run the e-

commercebusinessonasmoothflow:

1.Thesalesfunction

2.Theproductionfunction

3.Thepurchasingfunction

4.Theadministrationfunction

5.Theconsumerservicefunction

6.Thefinancefunction

7.TheICTfunction.



UNIT-II

1.Whatisworldwideweb?

Theworldwideweb(WWW)iscombinationofallresourceanduserson

theinternetthatareusingthehypertexttransferprotocol.“Theworldwidewebis

the universe ofnetwork accessible information,an embodimentofhuman

knowledge.”

2.Whatisnationalnetwork?

The nationalnetwork is a network ofapprovalstate highways and

interstates forcommercialtruck drivers in the united states.The surface

transportationassistanceact1982authorizedtheestablishmentofnational

network.

3.Whatisinternet?

Theinternetsometimescalledsimply“thenetisaworldwidesystem of

computernetworks in which usersatanyone computercan,iftheyhave

permission,getinformationfrom anyothercomputer”.

4.WhatisExtranet?

Extranetis private network and itis owned bya single ormultiple

organization.Sinceitaprivatenetworkthereforenooneaccessitwithouta

validusernameandpassword.



5.WhatisEPS?

Earningspershare (EPS)istheportionofacompany’sprofitallocatedto

eachoutstandingshareofcommonstock.

6.Whatisacreditcard?

A creditcard is a thin rectangularplastic card issued by financial

institution,whichletsyouborrowfundsfrom apre-approvedlimittopayforyour

purchase.

7.Howtoapplycreditcard?

Threestepprocessonhowtoapplycreditcard

Step1.Comparethesuperside–by-side

Step2.Meetthespecifiedeligibilityterms

Step3.Getinstante-approvalthroughapre-approvedoffer

8.Differencebetweencreditcardanddebitcardandsmartcard.

CreditCard DebitCard SmartCard

ACreditcardisbasically

an electronic card with

magneticdatastripora

chip,issuedtocustomers

bybanksandothercredit

agencies.

Debitcardsaremagnetic

strip and chip enabled

cards, issued to

customers by their

respectivebanks.

Asmartcardcontainsa

special embedded

microprocessor,whichis

acomputerprocessoror

amicrochip.



creditcardsarelinesof

creditwhen you use a

credit card, the issuer

puts money toward the

transaction.Thisisaloan

youareexpectedtopay

back in fullunless you

won't to be charged

interest.

Anytimeyouuseadebit

card to buy something,

moneyisdeductedfrom

youraccountwithadebit

cardyoucanreallyonly

spend the money you

haveavailabletoyou.

Smartcardsapplications

benefit consumers

where their life and

businesshabitsintersect

withpaymentprocessing

technologies.

creditcardsintheU.Sare

notvery secure and of

themselves many still

deted card technology.

Howeverconsumers are

notheld liable forthis

poorsecurity.

A PIN makes them

securesolongasnoone

steals the card number

andPIN aslongasyou

don'tlosethecarditself.

Ifthecardisstolen,debit

cardsareveryinsecure.

Smartcardsoffermore

security and

confidentially than any

other financial or

transactionstoragecard

the market.Theyare a

safe place to store

sensitive or personal

information.

CreditCardNotrequired

to be connected to a

checkingaccount

Checking or saving

accounts.

Smartcardslinksdirectly

totheInternet.

Creditcards are mostly

usedinonlinepayments,

tosellthingsortheweb

Debitcardscanbeused

with a PIN almost

everywhere retailstores,

gasoline,restaurantsand

payphones.

Smartcardswidelyused

in telecommunications

industry.

9.WhatisEPSonlinepayment?



Onlinepaymentisthatuserdonothavetomemorizeanyextracode. EPSonline

payment

letsyoupayforproductandservicesstraightfrom thevendorsitewebshop.

10.Whatarethebenefitsofonlineshopping?

1.Convenience

2.Betterprice

3.Morevariety

4.Youcansendgiftsmoreeasily

5.Morecontrol

6.Easypricecomparison

7.Nocrowds

8.Nopressure

9.Youcanbuyusedordamageitemsatlower

10.Discreetpurchaseareeasier.

UNIT–III

1.DefineEDI?

EDIDefinedastheelectronicexchangeofstructuredbusinessinformationin



standard formatfrom onecomputertoanother.

2.Whatise–commercesecurities?

E-Commercesecuritydealswiththeprotectionofe-commerceassetssuchas

Computersandnetworksfrom unauthorizedaccess,uses,alternation,assetsare

considersasthreats.

3.WhatisSCM ?

Supplychainmanagementispracticalinmanufacturingindustries. E-

SCM involved usinginternetto carryoutvalueaddedactivitiesso thatthe

producedbythemanufacturermeetscustomersresult.

4.ExplainEDIprocess.

 Transactionofbusinessdata

 Transmissionandreceptionofdata

 Re-transactionofdata.

5.Whatareadvantagesofsupplychainmanagement?

 Itimproveefficiency

 Itreducesinventory

 Itreducecost

 Ithelpstotakecompetitiveadvantagesovercompetitors



 Itincreaseabilitytoimplementjustintimedelivery.

6.ExplainbenefitsofEDI.

Minimal paperusage:

EDIreduces associatedexpensesofstorage,printing,postage,mailing

andrecycling.

EDIreducesassociatedexpensesofstorage,printing,postage,mailing

andrecycling.

Enhancedqualityofdata

EDIminimizesdataentryerrors,improvesaccountspayable/receivable

timesas

processesbecomestreamlinedandcanbeusedforforecasting.

Improvedtimelines

EDItransferensurerealtimepossessingandelementstimeassociated

with

manuallysendingreceivingentireorder.

UNIT–IV

1.Whatisethicalissues?

Ethicalissuesmeansitisimportanttorememberfewethicalissueswhen

e-commercetransactionareinvolved.Ethicsmeanasetofprinciplesofright

contact.

2.Whatisonlineshopping?



Onlineshopping meansdueto advancementoftechnology,business

cameupwithanewmethodscalledonlineshopping.

3.Whatise-commercecatalog?

Thee-commercecatalogisanonlinepublication,thatistosayagraphic

interface-generallyanhtmlpageinwhichtheproductsandservicesoffered

byacompanyareshowed.

4.Explain–Typesofonlineshopping.

Therearefivetypes

1.Delayedproductonboardingandgo-to–marketstrategy

2.Manualtaggingforlargecatalogsizesimpactsaccuracy

3.Inaccuracytagsimpactproductdiscovery

4.Inabilitytocreaterichmetadataforproductonascale

5.Lackofrealtimevisibilityintoinventoryandinabilitytoanalyzeand

reacttodemand.

5.Explainonlineshoppingprocess.

 Openwww.ebay.co.in

 Registeryourdetailsbyclickingregistercommandlocatedintheupper

leftsection.

 Fillouttheform andselectpassword.

 Onceregistered,youcouldlogintothewebsiteinordertopurchase



items.Butifyouintendtowindowshop,thenyouneednotloginbut

searchthroughthesearchtab.

 Nowuponloggingin,searchfortheitem ofyourchoice.

 Now thatyou haveselected a selleryou can buythrough a few

differentways.

6.Whatarethedrawbackofonlineshopping?

 Delayindelivery

 Lackofsignificantdiscounts

 Lackoftouchandfeelofmerchandise

 Lackofinteractivity

 Lackofshoppingexperience

 Lackofcloseexamination

 Fraud.

7.Whatisonlineadvertising?

Onlineadvertisingisanytypeofmarketingmessagethatshowsupwith

thehelpoftheinternet.Thatmeansitcouldappearinwebrowsersearch

engine,onsocialmedia,onmobiledevice,andeveninemail.

8.Whatarethetypesofonlineadvertising?

 Displayadvertising



 Emailadvertising

 Nativeadvertising

 Socialmediaadvertising

9.Explainadvertisingchannel.

Theonlinemarketingadvertisementcandisplaytheirpromotionalmaterial

insoftware,websites,andvideos.

Paidsearchadvertisingchannel.

Socialmediaadvertingchannel.

Displayadvertingchannel.

10.Explainwebadvertisement.

 BannerAdvertisement.

 Popupadvertisement.

 Couponsadvisement.

 Rewardprogramsadvertisement.

UNIT–V

1.Whatisflowchart?

Aflowchartisagraphicalorsymbolicrepresentationofaprocess.The

flow chartsymbolsarelinkedtogetherwitharrowsshowingtheflow chart



direction.

2.Whatismultimedia?

Themultimediameansthecomputerinformation canberepresented

throughaudio,video,animationinadditiontotraditionalmedia.

3.Whatisdigitalvideo?

Thedigitalvideoisanelectronicrepresentationofmovingvisualimagedigital

data.

4.Giveanytwodigitalcomponents?

Digitalvideofilesaremadeupoftwoparts,oneismostvideoformatare

namedaftertheircontainer.

5.Definedigitalvideo?

“Unliketraditionalanalogvideo,whichiscapturedframebyframeona

digitalvideorecordeddigitally,asonceandzeros.Sinceitisstoredinadigital

format,digitalvideocanberecognizeandeditedbyacomputerwhichisalsoa

digitaldevice.

6.Explainmultimediacommunication.

 Text



 Image

 Audio

 Video

 Textimageandsound.

7.Explainflowchartmodels.

 Users

 Classifier

 Allocateusers

ClassA

ClassB

ClassC

 Brandwithestimationallocationforeachclass

 Scheduleuserclasses.

8.Whatarethetypesofvalueaddednetwork?

One-to-One

The one-to-one network is a connection between two businesses

exchangingdata. 

One-to-Many

A single business connected to multiple otherbusinesses,e.g.,a



major retailer connectedtoitsdifferentsuppliers. 

Many-to-Many

Multiplebusinessesconnectedtooneanother.Thisisthemostcommontypeof

networkusedinthefinancialmarketssincetherearemanymarketparticipants

connectedtoeachotherviaasinglevenue.
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