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1. What is Market?

A market is any place where sellers of particular goods or services can meet with buyers of those goods and services. It creates the potential for a transaction to take place. The buyers must have something they can offer in exchange for the product to create a successful transaction.

2. Define Marketing

Marketing refers to activities undertaken by a company to promote the buying or selling of a product or service. Marketing includes advertising, selling, and delivering products to consumers or other businesses.

3. What Is a Sale?

A sale is a transaction between two or more parties in which the buyer receives goods—either tangible or intangible—services, and/or assets in exchange for money
4. Define marketing management
The American Association of Marketing define “marketing management as the process of planning and executing the conception, pricing, promotion and distribution of ideas, goods and services in order to create, exchange and satisfy individual and organizational objectives”.
5. Objectives of marketing management

Creation of Demand, Customer Satisfaction, Market Share, Generation of Profits, Creation of Good will and Public Image.

6. Define marketing environment
Marketing Environment is the combination of external and internal factors and forces which affect the company's ability to serve its customers.
7. What is marketing information system (MIS)?

       People, equipment, and procedures to gather, sort, analyze, evaluate, and distribute needed, timely, and accurate information to marketing decision makers.     
8. Define market segmentation 

        According to Philip Kotler, “Market segmentation is the sub-dividing of market into homogeneous sub-sections of customers, where any sub-section may conceivably be selected as a market target to be reached with a distinct marketing mix.”

9. What is meant by product?

       A product is an object or system made available for consumer use; it is anything that can be offered to a market to satisfy the desire or need of a customer.

10. Define price

       Price is the amount of money charged for a product or service.” Broadly, price is the total amount that being exchange by the customer to obtain a benefit of the product or service owning.

11. What is place?

       The various the company undertakes to make the product accessible and available to target costumer.” Many activity held by the company to make their product is easily to obtain and available for the targeted customer.

12. Define promotion.

      According to Philip Kotler, “Promotion includes all the activities the company undertakes to communicate and promote its products to the target market.”

13. What is product mix?
     Product mix, also known as product assortment, refers to the total number of product lines a company offers to its customers.
14. What is new product development?

    
 New product development (NPD) is the process of bringing a new product to the marketplace, Innovative businesses thrive by understanding what their market wants, making smart product improvements, and developing new products that meet and exceed their customers' expectations.

15. What do you mean by product planning?
Product planning is the process of creating a product idea and following through on it until the product is introduced to the market. Additionally, a small company must have an exit strategy for its product in case the product does not sell.
16. Who is a consumer?
     
 Consumer is one that buys good for consumption and not for resale or commercial purpose. The consumer is an individual who pays some amount of money for the thing required to consume goods and services.

17. Define product life cycle
    
A new product progresses through a sequence of stages from introduction to growth, maturity, and decline. This sequence is known as the product life cycle and is associated with changes in the marketing situation.

18. What is consumer behavior? 

     
Consumer behavior is the study of how individual customers, groups or organizations select, buy, use, and dispose ideas, goods, and services to satisfy their needs and wants.

19. What do you meant by marketing strategy?
 
Marketing strategy is a long-term, forward-looking approach to planning with the fundamental goal of achieving a sustainable competitive advantage.
20. What is Skimming Price?
    Price skimming is a pricing strategy in which a marketer sets a relatively high initial price for a product or service at first, and then lowers the price over time.
21. What is penetration price?
   
   Penetration pricing is a marketing strategy used by businesses to attract customers to a new product or service by offering a lower price during its initial offering. The lower price helps a new product or service penetrate the market and attract customers away from competitors.

22. Define of marketing channel or Distribution channel 
      
A marketing channel is the people, organizations, and activities necessary to transfer the ownership of goods from the point of production to the point of consumption. It is the way products get to the end-user, the consumer; and is also known as a distribution channel.

23. List out the types of distribution channels
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24. Define of wholesaler

A wholesaler is a company that buys products from manufacturers and sells them at low prices to retailers or other wholesalers.

25. Define of retailer

A retailer is a company that buys products from a manufacturer or wholesaler and sells them to end users or customers

26. Who is an agent? 

  
   Agents typically perform only a few of the marketing flows, and their main function is to ease buying and selling—that is, to bring buyers and sellers together and negotiate between them.

27. What is meant by logistics? 

Marketing logistics involve planning, delivering and controlling the flow of physical goods, marketing materials and information from the producer to the market. The aim is to meet customer demands while still making a satisfactory profit.
28. Define marketing promotion 

Promotion refers to any type of marketing communication used to inform or persuade target audiences of the relative merits of a product, service, brand or issue.

29. What is brand?

  The marketing practice of creating a name, symbol or design that identifies and differentiates a product from other products.

30. What is test marketing?

Test marketing is an experiment conducted in a field laboratory (the test market)comprising of actual stores and real-life buying situations, without the buyers knowing they are participating in an evaluation exercise.

31. Define personal selling

  
   Personal selling is where businesses use people (the "sales force") to sell the product after meeting face-to-face with the customer. The sellers promote the product through their attitude, appearance and specialist product knowledge. They aim to inform and encourage the customer to buy, or at least trial the product.

32. Define of advertising 

Advertising is a marketing communication that employs an openly sponsored, non-personal message to promote or sell a product, service or idea. Sponsors of advertising are typically businesses wishing to promote their products or services.

33. What is media?

Media are the communication outlets or tools used to store and deliver information or data. The term refers to components of the mass media communications industry, such as print media, publishing, the news media, photography, cinema, broadcasting (radio and television), and advertising.

34. Define of sales promotion 

 
  Sales promotion is the process of persuading a potential customer to buy the product. Sales promotion is designed to be used as a short-term tactic to boost sales.

35. What is meant by publicity?
 Publicity is the public visibility or awareness for any product, service or company, A publicist is someone that carries out publicity
36. What is meant by public relation? 
     
 Public relations (PR) are the strategic management function that helps an organization communicate, establishing and maintaining communication with the public.

37. What is online marketing?

      
Online marketing is the practice of leveraging web-based channels to spread a message about a company's brand, products, or services to its potential customers.

38.Define marketing research 

   The process of gathering, analyzing and interpreting information about a market, about a product or service to be offered for sale in that market, and about the past, present and potential customers for the product or service;

39. Define of services 

    Services as activities, benefits, or satisfactions that are offered for sale or provided with sale of goods to the customer,

