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1. Inbound Vs Outbound Marketing











2.Content Marketing



What is Traffic?

• Traffic is visitors to your website. They are grouped into different segments,

depending on how they found you. Get your head around the types of traffic that

you’ll commonly see used in online analytics.

• Direct traffic URL type-ins, bookmarks, or media links that are not tracked

• Campaign traffic display ads, email campaigns, social media campaigns (you can

create a campaign tag to link to a landing page to track this)

• Search traffic from search engines, including both organic (defined below) and paid 

search

• Referral traffic from other sites that have direct links to your site

• Organic traffic all traffic that comes to your site as a result of unpaid search results.

3.Understanding Traffic



4.Understanding Leads





5.Strategic Flow of Marketing Activities



6.Strategic Design of Home Page



7. Strategy Design of Pricing Page



• The pricing page is crucial when converting website visitors into 
paying customers.

• It serves as the final stop on the conversion funnel, where users 
evaluate the value of your offering and make a purchase decision.

• A well-designed pricing page can significantly impact user 
experience and conversion rates.



8.Call To Action

What is a call to action?

1. A call to action (CTA) is a prompt on a website that tells the user to
take some specified action. A call to action is typically written as a
command or action phrase, such as ‘Sign Up’ or ‘Buy Now’ and 
generally takes the form of a button or hyperlink.

2. In digital marketing this can take the form of the text on a button (a
CTA button) or a web link and in email campaigns CTAs are often 
links to a webpage where the user can take further action.



8.SEO Overview





• Search Engine Optimization (SEO) SEO aims to improve the business for
search engines, such as Bing, Yahoo, Google, and YouTube to name a few.
SEO helps to move up the Search Engine Results Page (SERP) rankings of
a website to enable better visibility while the users search online. A lot of 
consumers do not scroll to ‘page 2’ of search engines.

• Therefore, it becomes important and necessary to work towards generating
more business from online searches. SEO takes time to give results. The
SEO works using the crawlers or robots to collect and index the data in the 
archives of the search engine.

• The research of keyword, its ranking and analysis, defines how a brand fairs
against its competitors. Based on this, the website and its content is
optimized to build quality links‘ to and from’, for search engines to crawl 
efficiently.

• SEO is continuous on-going strategy to attract traffic organically and the
longer and more you invest in it, the higher and better results it would yield. It 
is suitable for both big and small businesses.



9.Google Analytics Tracking Code





10.Website Audit



11.Designing WordPress Website

Build Your Webpages

1. Depending on which website platform you chose, this could range from really
easy to medium-hard.

2. On platforms like Shopify, Wix and Squarespace, their interface has been
designed to make it easy for anyone to create and edit webpages. You’ll simply
create your pages, drag content blocks around and add in your copy and
graphics.

3. However, it can be a bit more complex on WordPress, especially based on
which theme you’ve chosen. Some come with awesome, easy-to-use builders 
while others have a bit more of manual creation process.

4. Regardless, I recommend you look into some WordPress page builder plugins to
help make the process a bit easier on you.


