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• Your presentation should consist of no more than 10 
slides.

• Your presentation should last no longer than 20 
minutes.

• The text on each slide should be no lower than 30 
points in size.





• Title – Includes the business name, the presenter’s name, contacts, etc.
• Problem/Opportunity – Highlights pain points or unmet needs of

customers you aim to solve.
• Value Proposition – Articulates the value or benefits of your product or

service.
• Underlying Magic – Explains the key technology that goes into your

product or service offers.
• Business Model – Describes how you plan to generate revenue.
• Go-to-Market Plan – Outlines your strategy for bringing your product or

service to market, e.g., marketing and sales plan.
• Competitive Analysis – Explains how your business is positioned to

compete and capture market share.
• Management Team – Highlights your management team’s skills,

experience, and expertise that will drive the success of your business.
• Financial Projections and Key Metrics – Highlights your business’s

financial viability and potential profitability.
• Current Status, Accomplishments to Date, Timeline, and Use of Funds –

Provides an overview of your current business status, any
accomplishments or milestones achieved to date, the timeline for future
milestones, and how you plan to use the funds you seek.

https://slidemodel.com/how-to-add-title-slides-in-powerpoint/
https://slidemodel.com/templates/tag/value-proposition/
https://slidemodel.com/business-model-canvas/
https://slidemodel.com/guide-creating-a-go-to-market-strategy/
https://slidemodel.com/sales-plan/
https://slidemodel.com/templates/tag/competitive-analysis/


You only have 20 minutes to present your 10 slides – the time

needed before your audience’s attention starts declining. He believes it

is long enough to convey a meaningful message but short enough to

maintain the audience’s attention span.

This is exactly why most TED Talks or The Big Bang Theory

episodes would only last for approximately 18 minutes.



The 30-Point Font Rule

Final rule pertains to the font size that presenters can

use. This rule suggests that presenters should use a font size of
at least 30 points for all text in their slides, including titles,
headings, and body text.



The Benefits of Using the 10/20/30 Rule
• Concise and Focused Presentation

With a limited number of slides and a strict time limit, the 10/20/30
encourages you to choose the most relevant content and eliminate unnecessary
information carefully.

• Improved Audience Engagement

This rule encourages presenters to focus on delivering a clear message
rather than overwhelming the audience with flashy visuals. With fewer slides and
a shorter duration, you are likelier to hold your audience’s attention throughout
the presentation.

• Increased Chance of Success

Whether pitching to investors or selling a product, a concise and focused
presentation can significantly increase your chances of success. The 10/20/30
rule helps you effectively communicate your value proposition and address
potential concerns.

• Time Management

The more senior the person you present to, the lesser time you got to make
your case and convey your message. Following the 10/20/30 encourages you to
be mindful of the time and deliver your presentation within the allocated
timeframe.





The 1-6-6 Rule Explained
The 1-6-6 Rule offers a straightforward prescription for organizing 

your slide layout:

• One main idea per slide

• Six bullet points per slide

• Six words per bullet point



Benefits of the 1-6-6 Rule
Applying the 1-6-6 rule can revolutionize your presentation design 

approach, offering several key benefits:

• Clarity: Concentrating on one main idea per slide helps to maintain a

clear and coherent narrative throughout your presentation. The rule

of having one main idea per slide helps to keep your message clear

and focused.

• Engagement: By avoiding text-heavy slides, you keep the audience’s

attention and stimulate interest and curiosity. By keeping six bullet

points per slide you prevent information overload and maintain the

audience attention.

• Memorability: Simplicity aids retention with six words per bullet

point. With fewer points and words, your audience is more likely to

remember the key takeaways.





The 5/5/5 Rule is a simple yet powerful guideline for creating
presentation slides that are easy to understand and visually
engaging. The rule breaks down into three components:

• 5 words

• 5 lines

• 5 slides

5 words: Limiting 5 words per line

When creating slide templates, it’s essential to prioritize readability. By

limiting the number of words on a single line to five, you ensure that your

text is easy to read and comprehend, even from a distance. This constraint

forces you to be concise and choose your words carefully, ultimately leading

to clearer and more effective communication.



5 lines: Limiting lines of text per slide

Too much text on a single slide can overwhelm your audience,
making it difficult for them to process and retain the information
being presented. By limiting the number of text lines to five, you
reduce the cognitive load on your audience, allowing them to focus
on the most important aspects of your message.

5 slides: Limiting consecutive slides with text

To keep your audience engaged, it’s important to break up long
stretches of text-heavy slides. By limiting the number of consecutive
slides with text to five, you encourage the use of visuals, multimedia,
and other forms of content that can help maintain interest and
enhance understanding.



Benefits of the 5/5/5 Rule for Presenters

1. Enhanced audience focus

By reducing the amount of text on your slides and incorporating
more visuals, you can help your audience focus on the essential
aspects of your message. This focused attention can lead to increased
understanding and retention of your presentation’s key points.

2. Improved information retention

When you simplify your slides and present information in a clear,
concise manner, your audience is more likely to remember what
you’ve shared. The 5/5/5 Rule helps you distill complex ideas into
easily digestible slides, increasing the likelihood that your audience
will retain the information long after your presentation has ended.



3. More effective communication

The 5/5/5 Rule encourages presenters to be mindful of their
audience’s needs and attention spans. By following this guideline, you
can communicate your message more effectively, making it easier for
your audience to understand and engage with your content.

4. Reduced cognitive load

Limiting the amount of text on your slides and interspersing
visuals helps reduce the cognitive load on your audience. When they
are not overwhelmed by information, they can better process and
remember the key points of your presentation.



The best font for a PowerPoint presentation depends on the 
tone and purpose of your presentation, but here are some of the top 
options

• Tahoma: A popular sans-serif font that works well on multiple
devices.

• Verdana: A sans-serif font created specifically for the screen and
included with most versions of Windows and Office.

• Georgia: A versatile serif font designed for digital readability with
rounded features and ample spacing.

• Times New Roman: A serif font that can convey reliability in formal
settings.

• Helvetica and Arial: Sans-serif fonts that offer a modern, clean look
suitable for casual or creative presentations.

• Roboto and Lato: Contemporary fonts that are versatile enough to use
in various presentation styles.

• Fonseca: A contemporary sans-serif font with clean lines, rounded
shapes, and generous spacing.

• Palatino: A serif font that adds a timeless quality to your slides.
• Monster: A sans serif font that is sharp and stylish for grabbing

attention
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