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• Methods of Data Collection: Methods- observation: meaning and types, survey method- 

personal interview and mailed questionnaire, advantages and disadvantages, code book, 

interview guide, pilot study and pre-test, collection of data. Data processing: editing, 

transcription, classification- types, Data presentation: tabulation-aims, , types and 

principles of a table, diagrams and graph. Analysis of data: types; Data interpretation: 

techniques, precautions, Report writing: steps, type, footnoting and referencing, 

bibliography versus reference list and publication of research findings. Agencies and 

Proposal writing: Agencies involved in funding social research, preparation of a research 

project proposal including budget and relevance to the society, and Research Ethics.































































































Understanding Survey 
Methods

Surveys are a powerful quantitative research method, 

offering valuable insights into various topics through 

structured questionnaires, interviews, and analysis. This 

presentation delves into the fundamental aspects of surveys, 

exploring their applications, different types, phases, and 

advantages, along with limitations.



Survey Methodologies

By Purpose

• Descriptive Surveys: Capture the current state 

of affairs, attitudes, or behaviors.

• Analytical Surveys: Analyze variables to 

understand relationships and underlying factors.

By Data Collection Method

• Personal Interviews: Direct interaction, 

structured or unstructured.

• Self-Administered Questionnaires: Allows for 

thoughtful responses but may have lower 

response rates.

• Mail Surveys: Wide reach but slower and may 

lack respondent identity verification.

• Telephone Surveys: Efficient but costly and 

limited by phone access.

• Online Surveys: Cost-effective for tech-savvy audiences.

• Group Administration: Combines aspects of 

mail and personal interviews.



Phases of Survey Research

1 Design & Planning

Define research questions, select survey design, 

develop sampling strategies, and pilot test 

instruments.

2 Data Collection

Identify respondents, implement data collection 

procedures, and ensure quality control.

3 Data Analysis & Reporting

Edit, code, tabulate, and interpret data, creating 

a comprehensive report.



Advantages and Limitations

Cost-Effectiveness

Efficiently collect data from large, geographically diverse 

samples.

Flexibility

Multiple data collection modes accommodate various 

needs and contexts.

Reliability & Validity

Standardized tools enhance the accuracy and consistency 

of measurements.

Potential Errors

Memory recall and misunderstanding can impact response 

accuracy.

Bias in Responses

Survey design and interviewer bias can influence 

responses.

Skill Dependency

Success relies on careful question framing and skilled 

interviewers.



Code Book

A code book is a document used for recording codes assigned to specific 

data points or variables during data collection and analysis. It includes:

1. Definitions and descriptions of variables.

2. Possible responses or data values and their corresponding codes.

3. Instructions for data entry and handling. This ensures consistency in 

data analysis and helps researchers understand how data was structured 

and interpreted.



Pilot Study

A pilot study is a small-scale preliminary study conducted before the main research. Its 

purposes include:

1. Testing the feasibility of the research design and methods.

2. Identifying potential problems or weaknesses.

3. Refining the questionnaire or instruments based on feedback.

4. Ensuring that all technical aspects, like sampling, are working as planned.

Key steps include:

• Conducting the pilot with a small, representative sample.

Reviewing and revising the research tools or methods based on results



Pre-Test

Pre-testing is part of the pilot study, focusing specifically on 

testing instruments like questionnaires. The main goals are:

1. Ensuring questions are clear, understandable, and relevant.

2. Detecting issues such as ambiguity or bias in questions.

3. Revising and improving instruments based on the 

feedback received during the pilot.

Determining whether the sequence and structure of questions 

are logical and lead to effective data collection













































Mastering Report Writing: A 

Comprehensive Guide



Step 1: Logical Analysis of the Subject-Matter

Chronological

Based on time sequence, suitable for historical or 

process-based reports.

Logical

Focuses on mental connections, grouping related 

ideas for a clear narrative flow.



Step 2: Preparing a 
Detailed Outline

Structure

Establishes the report's 

logical organization and 

serves as a blueprint for 

development.

Key Points

Highlights the central 

arguments and findings, 

ensuring focus and 

consistency.



Step 3: Crafting the Rough Draft

Methodology

Describes the research 

methods employed, 

ensuring transparency 

and reproducibility.

Findings

Presents the results of 

the research, including 

data analysis and 

interpretations.

Generalizations

Draws conclusions 

based on the findings, 

providing broader 

implications and 

insights.

Suggestions

Offers 

recommendations or 

actionable steps based 

on the research 

findings.



Step 4: Rewriting and Polishing

1 Logical Flow
Ensures smooth 
transitions between 
paragraphs and sections 
for coherence and 
readability.

2 Cohesion
Develops strong 
connections between 
sentences and ideas, 
creating a unified 
narrative.

3 Grammar and Clarity
Corrects grammatical 
errors, clarifies 
ambiguous language, 
and enhances overall 
readability.



Report Types: Technical vs. Popular

Technical Report

Primarily for professionals, emphasizing methods, 

assumptions, and detailed findings.

Popular Report

Aimed at a broader audience, focusing on findings, 

implications, and utilizing appealing layouts with 

charts, diagrams, and minimal technical details.



Footnoting and Referencing

Footnotes

Provide references, 
explanations, or 
acknowledgments.

Placement

At the bottom of the 
page, separated from the 
text.

Numbering

Sequential per chapter.

Format

Author, title, publication 
details, and pages.



Disseminating Research Findings

1

Technical Reports

Detailed, professional documentation.

2
Popular Reports

Simplified, public-oriented versions.

3
Articles, Monographs

Tailored for specific audiences and purposes.

4
Oral Presentations

Supplement written reports for interactive discussions.



Bibliography vs. Reference List:

•Bibliography: Includes all consulted works, even if not directly cited in the text.

•Reference List: Includes only the sources cited within the report.



Preparation for Publication

•Finalize Your Research Report: Ensure that your findings are clear, well-

documented, and supported by data.

•Choose the Right Publication Format: Options include journal articles, 

conference papers, books, or professional magazines.

•Follow Journal Guidelines: Adhere to the formatting, referencing style, and 

submission requirements of the targeted journal.



Steps in Publishing

1.Identify a Suitable Journal or Platform:

1. Select a journal that aligns with your research domain and has an appropriate readership.

2. Consider impact factor, indexing, and reputation.

2.Prepare a Manuscript:

1. Include essential components: Title, Abstract, Introduction, Methods, Results, Discussion, Conclusion, 

References.

2. Write clearly and concisely, using standard scientific or academic writing style.

3.Peer Review Process:

1. Submit your manuscript to the journal.

2. Address feedback from peer reviewers to improve the quality of your research.

4.Acceptance and Publication:

1. Once accepted, review proofs provided by the publisher for errors.

2. Ensure the final version adheres to the journal's style.



Open Access vs. Subscription-Based Journals

•Open Access: Makes research freely available to readers, often with publication fees for authors.

•Subscription-Based: Readers or institutions pay for access, typically with no costs to authors

Post-Publication Actions

•Promote Your Work:

• Share your publication on academic platforms like 

ResearchGate, LinkedIn, or Google Scholar.

• Present your findings at conferences or webinars.

•Monitor Impact:

• Track citations, downloads, and readership metrics to gauge the 

influence of your work.



Agencies Involved in Funding Social Research

Several agencies provide funding for social research, including governmental, non-governmental, and 

international organizations. These agencies aim to address societal issues, promote development, and 

inform policy-making.

1. Government Agencies

• National Science Foundation (NSF): Funds social, behavioral, and economic research.

• Social Science Research Council (SSRC): Supports interdisciplinary research on social challenges.

• Council for Social Development (CSD) (India): Focuses on social development and policy studies.

2. International Organizations

• UNESCO: Supports social science research through its Management of Social Transformations 

(MOST) Programme.

• World Bank: Funds research focusing on poverty reduction and economic development.

• United Nations Development Programme (UNDP): Provides grants for sustainable development 

projects.



3. Private Foundations

• Ford Foundation: Supports social justice and inequality research.

• Rockefeller Foundation: Focuses on health, economic development, and education.

• Bill & Melinda Gates Foundation: Funds projects addressing global health and poverty.

4. Academic and Professional Bodies

• American Sociological Association (ASA): Offers small research grants.

• Economic and Social Research Council (ESRC) (UK): Provides funding for research 

with societal relevance.



Preparation of a Research Project Proposal

A well-prepared research proposal is essential for securing funding. Below are the main 

components:

1. Title Page

• Title of the project.

• Name of the principal investigator (PI).

• Affiliated institution and contact details.

2. Executive Summary

• A concise overview of the project, highlighting objectives, methods, and expected outcomes.

3. Introduction

• Context and Background: Define the social issue and its significance.

• Problem Statement: Describe the problem the research will address.

Research Objectives: Clearly state the aims and objectives.



4. Literature Review

• Summarize existing research and identify gaps your study will fill.

5. Methodology

• Research Design: Specify qualitative, quantitative, or mixed methods.

• Sampling: Define the population and sampling technique.

• Data Collection: Describe tools like surveys, interviews, or focus groups.

• Analysis: Explain the methods for analyzing data.

6. Relevance to Society

• Demonstrate how the research aligns with societal needs.

• Highlight potential applications, policy implications, and benefits to communities.



•

7. Budget

• Provide a detailed breakdown of costs, such as: 

o Personnel (salaries, stipends).

o Equipment and materials.

o Travel and fieldwork expenses.

o Administrative and overhead costs.

• Include a justification for each expense.

8. Timeline

• Present a project schedule using a Gantt chart or timeline.

9. Expected Outcomes

• Outline the deliverables and their contribution to knowledge or society.



10. References

• Cite all sources used in the proposal.

Align with the Agency's Goals: Tailor your proposal to the funding agency’s 

priorities.

Demonstrate Feasibility: Show you have the expertise, resources, and team 

to execute the project.

Address Ethical Concerns: Include plans for ethical approval and 

community engagement.

Be Clear and Concise: Write in a way that is easy to understand for reviewers 

outside your field.



Ethics in social research:

Scientific Objectivity and Ethical Neutrality:

o Research must rely on objective considerations and aim to make accurate and adequate 

statements. Ethical neutrality ensures that the researcher is not influenced by personal 

biases or external pressures

Appropriate Use of Methods:

o Selection of methods and techniques must align with the nature of the problem and 

available resources, emphasizing responsible and judicious use

Rigorous Standards for Research Design:

o Research design and data collection processes must ensure reliability and validity, avoiding 

misrepresentation of data, which is an ethical concern

Informed Consent and Participant Safety:

o While not explicitly stated in the retrieved content, ethical research in social work typically 

involves obtaining informed consent, protecting participant confidentiality, and ensuring 

that no harm comes to participants.
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